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Awareness Month Communications

Thank you for supporting Head and Neck Cancer Awareness Month!

By hosting a screening event, you’ve joined a nationwide movement with a powerful mission:

•	 Raise awareness about head and neck cancer
•	 Educate communities on the importance of early detection
•	 Screen as many individuals as possible, especially those at high risk
•	 Saving lives through timely intervention

To help you amplify your impact, we’ve created this Awareness Month Media Outreach & 
Publicity Guide. Inside, you’ll find practical tips to strengthen your media outreach and boost 
your social media presence. 

You can also access a template press release on our website  to make getting started even 
easier. 

Timing is Everything: Start Now

Start your media outreach today. Reporters often plan stories weeks in advance, and with 
Awareness Month quickly approaching, early contact is key. The sooner you reach out, the 
greater the chance for an in-depth feature story.
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Getting Your Screening Listed on Community and Local Event Calendars

One of the easiest ways to boost visibility for your Awareness Month screening is by getting 
it featured on local event calendars—both online and in print. These listings are often used by 
community members looking for health-related events, so they’re a great starting point for 
outreach. 
 
Do a little research to find community calendars hosted by local newspapers, TV stations, radio 
outlets, and neighborhood organizations. Many of these calendars update weekly or monthly, so 
timing matters. 
 
Reach out early to ensure your event appears in the correct week’s listing. If possible, request 
that your screening be featured for consecutive weeks leading up to Awareness Month to 
maximize exposure.

Thinking Local

To get the attention of local health and feature reporters, focus on angles that resonate with your 
local community. Consider incorporating:

•	 Local spokespersons
•	 A local patient success story
•	 Regional statistics or details about head and neck cancer clinical trials at your facility
•	 Local fact sheet highilighting community-specific information

Building the Awareness Month Brand

We appreciate your center/facility utilizing the media and promotional materials provided. With 
the hundreds of centers/facilities promoting Head and Neck Cancer Awareness Month it will 
maximize awareness and bring wide-scale attention to this life-saving campaign.
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Capturing Your Event in Photos

It’s a great idea to capture photos of your screening event. Why? They can be used to thank your 
partcipants via social media, publicize your future screening events, and they can help us continue 
to build excitement and interest in the Awareness Month brand.  If you plan to take photos during 
your event, consider the following:

•	 Confirm any existing photography policies your institution may have that may				 
limit or prevent photographs being taken during the event. 

•	 If taking photos of specific individuals, either posed or candid, please ensure 				  
they sign the photo release form. 

•	 If you are taking small group shots, either candid or posed, you do not need 				  
to obtain a signed release from every participant, but do ensure they know 				  
how photos may be used by your institution and/or the Alliance. 

•	 Photos of general attendance (e.g., a wide shot of your entire event area) do 				  
not require a signed release. 

•	 Some ideas for photos include images of an individual being screened, your 				  
event setup, signage, crowds of attendees, your volunteers (especially those 				  
wearing the Awareness Month volunteer t-shirts provided by the Alliance), your 		
representatives being interviewed by media, etc. 

•	 At the conclusion of your event, we encourage you to submit your photos, 				  
along with any signed photo releases, to us. Please scan and email the 				 
photo releases, along with photos in .jpeg or .png format, to info@headandneck.org.

4



Conducting a successful HNC 
Awareness Month Campaign

Customizing the Press Release & Fact Sheet

We have a customizable press release designed to assist you in announcing Awareness Month 
activities in your community. The press release can be provided to members of the media 
or any other interested parties. To customize the press release, please be sure to insert the 
screening or event locations, dates, times, and details about any additional activities, such as 
seminars, that may be planned. A quote from your local spokesperson and a brief description 
about your center/facility’s role in the community certainly will enhance your news coverage. 

Targeting the Media

Once you have personalized your press materials, share them with local media outlets to 
maximize visibility for your screening event. Reach out via phone, email, or mail to newspapers, 
television stations, and radio programs, especially those with health or community features. 
To ensure broad community awareness, contact as many media outlets as possible, including 
daily and weekly newspapers, ethnic and faith-based publications, radio talk shows, and TV 
health segments. Most media organizations now maintain websites or online directories where 
you can easily find contact details for editors or producers.

Following Up to Encourage Coverage

Contacting reporters after sending the press materials is key. It’s one of the most important 
steps in securing media coverage. Try to find out what topics or angles are of interest to local 
reporters. For example, if the reporter is most interested in profiling cancer survivors, identify 
an inspring patient who is willing to share their experience. If another reporter focuses on 
clinical advancements, connect them with a researcher from your institution who can provide 
expert insights.
During your outreach, respond promptly to inquiries from both the media and your 
spokespeople. Ensure that the information you you share is accurate and consistent. Earning 
the trust of those involved will go a long way in ensuring a successful publicity campaign.
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Featuring Local Spokespersons

One of the best ways to localize your 
story is to profile spokespeople who 
are associated with your center. 
Aim to have at least one head and 
neck cancer survivor or current 
patient who can share a personal 
perspective on diagnosis, treatment, 
and how your center has helped them 
to manage their care. Additionally, 
include a healthcare professional 
who can reinforce key screening and 
treatment messages and answer 
questions accurately.

Consider whether prominent community members, such as civic leaders or local sports 
figures, might serve as compelling spokespeople, especially if they have a personal or 
family connection to head and neck cancer.

Before interviews, provide spokespeople with basic guidance as to what to expect 
when being interviewed by reporters. Patients and clinicians often have limited 
experience speaking with reporters, so encourage them to keep remarks clear, concise, 
and informative. Remind physicians to use plain language instead of clinical or technical 
language. Reporters prefer quotes that are easy to understand and impactful.
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